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MUSIC HAPPENING NOW

Forging His
Own ‘Path’

Justin Moore tops the country albums chart and
scores No. 2 on the Billboard 200, thanks to radio
—butnot TV

By Deborah Evans Price

“They tell me I'm too country to do TV,” says Justin Moore, whose third Valory Mu-
sic album, Off the Beaten Path, bows atop Billboard’s Top Country Albums chart and
claims No. 2 on the Billboard 200, selling 97,000 units, according to Nielsen Sound-
Scan. “T've never been on an awards show and I've never been on national TV. Country
radio is what got me this far in my career, and we have an incredibly loyal fan base.”

Moore’s 2009 self-titled debut arrived at No. 3 on Top Country Albums while
sophomore effort Outlaws Like Me bowed at No. 1. Hes placed 10 titles on Hot Coun-
try Songs including the No. 1s “Small Town USA” and “If Heaven Wasn’t So Far
Away.” Current single “Point at You” remains at No. 10 this week.

“Core country artists are a tough booking for morning and late-night television shows,
and we knew that going in,” Big Machine Label Group president/CEO Scott Borchetta
says. “But our plan ended up winning in the end. Justin’s sales are comparative to Keith
Urban’s from the week before, and even higher than some other superstar artists who
recently released alburns, despite all of the TV appearances those artists made.”

Among the key sales drivers was a pre-order campaign at iTunes that started four
weeks prior to street date and a special show in his home state. “Justin participated in
several events, with the biggest being a free show in the parking lot of the University of
Arkansas [on Sept. 13],” BMLG senior VP of marketing Kelly Rich says.

Moore also visited New York for “radic remotes, syndicated specials, media ap-
pearances [and] performances for MLB’s Fan Cave, but no national TV,” Rich says.

One of the most enjoyable promotions for Moore brought radio contest winners
and industry folks to Gaston’s White River Resort in Lakeview, Ark. “We hung out
and fished. I even cooked for people because I love to cook,” says Moore, who'll be-
gina headlining arena tour this fall with openers Randy Houser and Josh Thompson.
“It was a lot of fun. We tried to do something different that portrayed the album.” ©
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Coming To America
Following recentimported
hits like Labrinth's “Beneath
Your Beautiful” and
Passenger's “Let Her Go,”
which scaled charts in
multiple countries before
crashing U.S. shores, John
Newman’s “Love Me Again”
(Republic) is building below
Mainstream Top 40. The
song received play on 26
chart reporters last week,
spurring a 128% increase in
spins, according to Nielsen
BDS. The British native's
track has reached the top 10
in 15 countries and topped
the Official U.K. Singles chart
inJuly.

Turner Starts ‘Keys’
California-raised singer/
songwriter Leah Turner's
debut single, “Take the Keys,”
gains traction just below the
Country Airplay chart. She
honed her music skills while
attending college, where

she met Kenny Loggins. He
encouraged her to move

to Los Angeles, where she
worked with David Foster
and Humberto Gatica before
her pursuits ultimately led
her to Nashville. Signed to
Columbia, Turner is working
on her major-label debut
album.

Party Time

PartyNextDoaor, the first
signee on Drake’s OVO
Sound imprint, makes his first
Billboard chart appearance,
as the Drake-featured "Over

.I{\:‘l’lzg:‘e's Here” (Warner Bros.) debuts

new album at No. 35 on Mainstream

sold 97,000 R&B/Hip-Hop. The cut

copies in its Batt e P an. ac ( O ns On reached 2.1 million listeners

first week. ® last week. Before linking with
: Drake, the Toronto-based

singer was making EDM-
infused R&B under his real
name, Jahron Braithwaite.
His PartyNextDoor mixtape

3 MONTHS AGO 1 MONTH AGO RELEASE WEEK  NEXT UP |

has sold 4,000 copies since

The album was announced
June 10 along with single

I Got You" and an iTunes
pre-order. Johnson's label
Brushfire had initiated the
release strategy with iTunes a
few months earlier, selecting
the September release date

Although parent company
Republic doesn't typically do
prerelease album streams,
Brushfire planned for iTunes
to stream From Here to Now
to You the week before along
with a film Malloy had shot.
“Far the first time ever iTunes

After his performance at
the iTunes Festival, Johnson
headed to New York, where
he shot a performance for
PES' “Front and Center”
and appeared on “Late
Night With Jimmy Fallon”
and "The Colbert Report.”

Johnson will be featured

in a Sonos advertorial spot
running in Target stores
through the holidays,
augmenting Target's deluxe
edition of From Here to Now
to You. Johnson also kicked
off his headlining North

its July 1 release, according to
Nielsen SoundScan, despite
its free availability online.

Alam A Arrives

Entering Tropical Airplay at
No. 40, "Enamorado” (RDM)
marks the first charted single
for bachata singer Alam A. A

Jack to coincide with a scheduled had a video component to He performed the album’s American tour on Sept. 25 15% bumnp inatrol 5
Johnson's appearance by Johnson at the the stream,” Malloy says. second single, "Radiate,” on and will tour internationally h 2 P + i;:p a};}: p$ telf
sixth album, iTunes Festival on Sept. 16. “Basically you got to watch “Fallon,” but also recorded through the fall and spring. ‘e Songon e CHany
From Here to "Atthat point we became very afilmin real time as you a Christmas song with the "We'll keep this record going plays atseye@ Statlong. Born
MNow to You, facused onagoad plan with listened to the record. It gave Roots that will be released as strong until summertime, in the Qommlcan Repub!\c,

is his fourth iTunes,” says Emmett Malloy, people real insight into how aniTunes single “closer to the when it's the time people 1 Artist grewiLe s_tateSIde
No. 1 onthe Johnson's manager and co- Jack made the record and holidays,” according to Malloy. are used to seeing Jack and began gf mUS‘CiFS He'
Billboard founder of Brushfire. "The where he grew up in Hawaii. "Radiate” officially goes to [perform],” Malloy says. “We'll CAfERNAS f abage loHles
200, with first component was the pre- The feedback we got was triple A stations on Sept. 30 doabigrunofthe U.S.inthe teamEd withformer Aventura
117,000 order, and we had the video that super-excited feeling and alternative outlets on . big outdoor spots then. We megn Et!,r Lenfr?;‘si;to; fo:[he
first-week for the single out at the same from people, and that's all Oct. 1 asthe label gears up always try to pick cool spots sm o lion of it's Me (Soy Yo),
copies sold, time. | could tell the imagery I wanted to get going to to promote the song to radio rather than the typical venues Uttt
according got people into the song.” market this record.” following the album release. all across the country.”

to Nielsen —Emily Zemler Reporting by Wade Jessen,
SoundScan. Amaya Mendizabal, Rauly

Ramirez and Gary Trust.
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JOHNSON: COURTESY OF BRUSHFIRE RECORDS
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Jack’s Back At No. 1;

Country’s Top 10 Party

Jack Johnson logs fourth No. 1 on the Billboard 200;
country sets claim half of top 10 in rare feat

inger/songwriter Jack Johnson claims his
fourth No. 1 album on the Billboard 200, as
From Here to Now to You bows atop the list
with 117,000 sold in its first week, accord-
ing to Nielsen SoundScan.

The new effort is his third consecutive studio set to
debut at No. 1, following Sieep Through the Static (2008)
and To the Sea (2010). (He also opened at No. 1 with his
soundtrack to the film “Curious George” in 2006.)

From Here to Now to You, however, starts with
Johnson’s lowest debut sales week since his first al-
bum, 2001’s Brushfire Fairytales. That set arrived in
February of that year, selling fewer than 1,000 copies
in its first week. Comparably, Johnson’s last two al-
bums started with more than twice the opening sum of
From Here to Now to You. His last studio set, To the Sea,
sailed in with 243,000, and Sleep Through the Static
bowed with 375,000.

Some of the soft sales for the new album can be par-
tially attributed to the reception of its lead single, “I
Got You.” It peaked at No. 31 on the Rock Airplay chart
on Aug. 24. Comparably, To the Sea’s lead cut, “You
and Your Heart,” reached No. 13. Also, while both sin-
gles hit No. 1 on the Triple A chart, “I Got You” spent
just two weeks at No. 1, versus the 11-week reign of

“You and Your Heart.”

Johnson leads a debut-filled top 10 where all of the
top five titles are new entries for the first time in a
little more than a year. That last occurred on Sept. 29,
2012 (reflecting the sales week ending Sept. 16) when
Dave Matthews Band, Little Big Town, Bob
Dylan, the Avett Brothers and the xx started at
Nos. 1-3, respectively.

About 20,000 copies behind Johnson this week is
country singer Justin Moore, who logs his best sales
week yet with his new album, Off the Beaten Path. It
debuts at No. 2 with 97,000 and secures him a second

No. 1 on Top Country Albums.

The new set is his third full-length studio album,
following Outlaws Like Me in 2011 and his self-titled
debut in 2009. The former bowed at No. 5 on the Bill-
board 200 with 65,000 in its first week. The self-titled
album entered at No. 10 with 34,000.

Off the Beaten Path is enjoying a No. 2 single on the
Country Airplay chart: “Point at You” rises 3-2 this
week. It's his fifth top 10 on the tally and will mark his
fourth leader if it rises to Noe. 1.

Moore’s Off the Beaten Path is one of five country al-
bums in the top 10 on the Billboard 200—the most in
the region in nearly three years. Joining Mocre in the
country parade are the debuting Chris Young (A.M. at
No. 3; 53,000) and Billy Currington (We Are Tonight
at No. 10;26,000), along with Luke Bryan (Crash My
Party, moving 4-6 in its sixth week with 47,000; down
11%) and Keith Urban (Fuse, falling 1-8 in its second
week with 31,000; down 69%).

Country last swamped the top 10 with five titles on
Oct. 30, 2010. That week, Darius Rucker’s Charles-
ton, SC 1966 (No. 2), the Band Perry’s self-titled al-
bum (No. 4), Kenny Chesney's Hemingway's Whiskey
(No. 6), Zac Brown Band's You Ger What You Give
(No. 8) and Toby Keith's Builets in the Gun (No. 9)
reigned in the top 10.

Moreover, since the chart began using SoundScan
data on May 25, 1991, this is just the fourth time that
half of the top 10 has been country albums. It also hap-
pened on the charts dated Nov. 17, 2007, and Jan. 23,
1993. This is also the only time in SoundScan history
where there have been five male solo country artists
in the top 10. '

Imagine A Million: Imagine Dragons’ Night Visions
becomes the third album to sell 1 million copies in
2013. The set, which moves 23-25 with 15,000 for the
week (down 29%), sees its 2013 total rise to 1.01 million,
and its cumulative total climb to 1.4 million. (The al-
bum was released in September 2012.) Night Visions is
the third album to surpass 1 million this year, follow-
ing Justin Timberlake's The 20/20 Experience (2.3
million) and Bruno Mars’ Unorthodox Jukebox (1.2
million). In the next month or so, there should be four
more current albums breaking 1 million. The Nos. 4-7
sellers, year to date, are Mumford & Sons’ Babel, Jay
Z's Magna Carta . . . Holy Grail, Luke Bryan'’s Crash
My Party and Florida Georgia Line's Here's to the
Good Times. All four have sold between 925,000 and
994,000 this year.

A year ago at this point (the SoundScan week
ending Sept. 23, 2012), there were also three albums
that had sold a million. But, they were the only titles
that had exceeded 900,000. The fourth-largest
seller at that point was Justin Bieber's Believe, with
887,000 copies. @

KEITH URBAN'S FUSE
SALES THIS WEEK

31,000
69%

Comedy Seller
Taylor Williamson, the newly
anointed runner-up on NBC's
‘America’s Got Talent,” makes
his Billboard chart debut, as
first set Laughter? | Hardly
Know Her! starts at No. 3
on Comedy Albums. Self-
released almosta year ago,
the album debuts following
the show's ninth-season
finale (Sept. 18). Williamson
won fans (if not the heart
of judge Heidi Klum, with
whom he often flirted) with
his Steven Wright/Demetri
Martin-esque viewpoints. “If
you give a man afish, he'll eat
foraday,” he muses on the
album. “Butif you give afish a
man, it'll eat for a lifetime.”
—Gary Trust

THE BIG NUMBER

Drake's Nothing Was the Same
[Sept. 24) is on course for No.

1 on the Billboard 200 with the
second-largest sales week of
the year. Industry sources say it
may debut with 675,000.

Read more
Chart Beatat
billboard.com/
chartbeat.

INTERNET/MAIL ORDER/
VENUE ALBUM SALESYTD

21.7 MILLION
@ 6%

MARKET WATCH

A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

'BOBMARLEY'S FACEBOOK
FAN GROWTH THIS WEEK

564,000
@®137%

ALBUMS DIGITAL DIGITAL

ALBUMS* TRACKS

This Week 4545000 1,931,000 21,916,000
Last Week 4,541,000 1,924,000 22,060,000
Change 0.1% 0.4% -0.7%
This Week Last Vear 5,424,000 2,299,000 23,534,000
Change -16.2% -16.0% -6.9%

*Digital album sales are also counted within album sales.

Weekly Album Sales (illion Units)

YEAR-TO-DATE

Overall Unit Sales

2012

2013

CHANGE

Albums 212,717,000 200,038,000 -6.0%
Digital Tracks 985,967,000 954,303,000 -3.2%
store singles 2,578,000 2,289,000 -11.2%
Total 1,201,262,000  1,156,630,000 3.7%
Album w/TEA* 311,313,700 295,468,300 -5.1%

*Includes track equivalent album sales {TEA) with 10 track downloads equivalent to one album sale.

Album Sales

2012

2013

Sales by Album Format

2012

2013

CHANGE

o 126,602,000 110,388,000 -12.8%
pigital 82,947,000 85,385,000 2.9%
vinyl 3,078,000 4,023,000 30.7%
other 89,000 242,000 171.5%

Sales by Album Category

2012

2013

CHANGE

Current 104,601,000 101,740,000 -2.7%
Catalog 108,116,000 98,298,000 -9.1%
Deep Catalog 86,321,000 79,409,000 -8.0%

Current Album Sales

2012

2013

Catalog Album Sales

2012

2013

Nielsen SeundScan counts as currentanly sales within the first 18 months of an album's release (12
months for classical and jazz albums). Titles that stay in the tep half of the Blllboard 200, however, remain
as current. Titles older than 18 months are catalog. Deep catalogis a subset of catalog for titles out more

than 36 months.

For week ending Sept. 22, 2013. Figures are rounded. Compiled from a national sample of ])icl\cn

retail store and rack sales reports collected by Nielsen SoundScan.
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